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REPORT OVERVIEW

Nomad Africa is committed to promoting sustainable and regenerative tourism in East Africa and beyond.
Our regenerative approach is shaped by key challenges in the African tourism landscape:

« While global tourism accounts for 8% of greenhouse gas emissions, 75% of this comes from carbon.
Though Africa contributes the least, it bears the brunt of climate change impacts.

« Women remain underrepresented in senior roles, fair compensation, and decision-making within tourism.

« 85% of tourism businesses are SMEs with limited capacity to adopt green practices, making building a
green supply chain difficult.

« Host communities are vital to tourism but often tace exclusion, exploitation, and challenges in preserving
their cultures and running local enterprises.

« Greenwashing, lack of transparency, and limited stakeholder engagement threaten sustainable tourism
development in Africa.

In response, we developed a regenerative tourism strategy focused on key impact areas where we can drive
change through partnerships. This strategy includes a regenerative tourism policy outlining our values,
commitments, and goals, along with actionable plans for implementation. A



‘ourism partners

® 500 trees conserved i
0,000 copies of our travel magazine distributed across Kenya




A MESSAGE FROM OUR CEO

“As storytellers, a DMC, and inbound travel agency based
in Nairobi, we are uniquely positioned to influence
(ravel in the region. We aim lo ensure our supply chain
embraces regenerative travel practices. While tourism
contributes to GDP, it often doesn't translate to local
benefils. As a female-led team, we focus on empowering
and training women in the industry to become agents of
change, positively impacting entire communilies.”

Lizzie Wright
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OVERARCHING GOALS

At Nomad Atfrica, our vision is to promote Regenerative Tourism practices that contribute to
the sustainable development of the tourism sector. To achieve this we aim to:

e Drive $500M worth of revenue to local eco-friendly businesses that will help foster a

sustainable supply chain.

« Build a 1 Million strong community of regenerative travellers.

In this regard, Nomad has made considerable progress in realizing this dream.
In H1, Nomad generated $152,074 worth of businesses to Eco-friendly accommodations

and has achieved a total of 1,552 Nomad Travel Club sign-ups towards building our
community of eco-conscious travellers, a milestone that reflects the power of collective

Impact.
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ENVIRONMENT & CLIMATE ACTION

It is our commitment to reduce our carbon emissions and contribute to Climate friendly Travel, in this regard:

e We now use the Stand For Trees carbon calculator to measure our annual carbon footprint, which was
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WOMEN EMPOWEREMENT

It is our commitment to promote social leadership in tourism and women empowerment remains core to our
business, we aim to promote equity, diversity and inclusion in tourism:

® The company is 76% women with an all woman senior leadership team. This is a major milestone
compared fo the global tourism sector’s 5% of women in senior positions.

@ We have published a diversity and inclusion policy that helps us foster equity in the workplace via fair
hiring basis, fare wage compensation and upholding staff rights.

® \We participated in the "What Women Want" summit to advocate for gender equality in tourism and
promote the inclusion of women in the industry.

We've had a female intern to support professional skills development in tourism and hospitality.

® We have a 69% local workforce.
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SUPPLY
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We are committed to promoting#sustainability stewardship i /Ke tourism sector by maintaining fransparent
and credible business practicg$ across all facets of our operations. We recognize the fundamental aspect of
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